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Las Vegas is taking a gamble. But this
time it’s the casinos and not the players
with the most at stake. Research has
shown that millennials – a 34% share of
the city’s visitors – have as much interest
in gambling as they do in fabric softener.
Now the big casinos are going all in to
try and win them over...
“You hear the same thing from nearly every resort operator on
The Strip,” explains Professor Robert Rippee of the University of
Nevada’s International Gaming Institute. “They say, ‘Yes, we get a
lot of millennials in our building. They walk straight through the
casino on their way to the nightclub.’ They’re just not engaging to
the same degree older generations have.”
There’s a good reason for that, according to Rippee. These
casinos were designed for those older generations, not for them.
“Millennials are digitally connected, social; they enjoy trying
unique foods, new ways of working, living and partying. To many
of them, casinos look pretty one-dimensional.” »
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Each to their own, you might think – but the falling interest in
gambling is a big problem in a city with a gaming economy worth
US$6.4 billion a year. Venues are now going equally big in
their attempts to address it, introducing a range of ﬂashy new
attractions to tempt the largest generation in history to spend
more time and – importantly – more money, with them.
Experiences, preferably of the Instagrammable variety, are the
key, according to Prof Rippee. He points to the success of multilevel, multi-sensory Vegas superclub Hakkasan, in the MGM Grand.
“You don’t go somewhere like that just to dance. You go there
because it’s an experience you can’t get anywhere else, delivered on
a level unlike any other. It’s a fantasy world.”
Another fantasy can be found annually at the Electric Daisy
Carnival, a festival held at the Las Vegas Motor Speedway in May,
which sees upwards of 30,000 people rock up for huge LED-lit
forests and trippy laser-ﬁlled dance venues.
This spring, Caesars Entertainment, one of Las Vegas’ biggest
and best-known operators, will start work on The Strip’s ﬁrst
zip line, located at The LINQ Promenade, an open-air “dining,
shopping and entertainment district” designed with the sole aim
of attracting 20- to 30-somethings. The $20 million Fly LINQ
will feature 10 side-by-side zip lines capable of launching riders
in either a “superman” or seated position, according to Shaun
Swanger, vice president and general manager of The LINQ »

“Experiences –
particularly of the
Instagrammable
variety – are the key to
attracting millennials”
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Promenade. “Guests, especially millennials, will be given the
opportunity to remember their exhilarating experience and
share it on social media with professional photos available for
purchase,” he says.
The company also oﬀers VR Adventures – “A never-beforeseen immersive experience that plunges guests into a threedimensional virtual world” – and accommodation at The LINQ
Hotel, which oﬀers 12 dorm-style bunk-bed rooms that can sleep
up to ﬁve people, reﬂecting the fact millennials are usually on
tighter budgets than older travellers and often prefer to travel in
groups. Decked out with “hip technology and chic décor”, the
rooms start at $69 a night and guests can also rent board games
including Twister, Yahtzee and Jenga during their stay.
Elsewhere, the MGM Grand has introduced the Level Up social
lounge – a 1,115m2, pay-to-play space with old-school oﬀerings
including foosball, ping-pong and Connect Four. The Venetian
has opened The Strip’s ﬁrst co-working space,
oﬀering guests WiFi, charging stations, and
private phone and conference rooms. And the
Cosmopolitan has a new member of staﬀ in
the form of Rose, a chatbot who can make
dinner or cocktail recommendations via
real-time text message conversation.
Late last year came the announcement
that Lady Gaga has signed for a two-year
run at the MGM Park Theater – a residency
that follows hot on the heels of Jennifer
Lopez, Backstreet Boys, Ricky Martin and
Pitbull (all signed over the past two years)
– and one that’s set to net Ms Germanotta a
cool $1m per show. »

“Britney Spears’
Piece of Me made
a Vegas residency
seem cool and
credible again”
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“There’s now a range
of free Vegas emojis to
help millennials share
their experiences”

According to Hannah Ellis-Petersen, a writer for The Guardian
in the UK, the move “aﬃrms a new era in Vegas entertainment…
Many have credited Britney Spears’ Piece of Me residency, which
ran from 2013 [to 2017], as the one that made a Vegas residency
seem cool and credible again,” she says. “It brought in a younger,
millennial audience who had previously perceived Vegas shows
as something for their parents.”
These days you can forget the old adage, “What happens in
Vegas stays in Vegas” – there’s now a range of free, downloadable
Vegas emojis, introduced by the MGM Grand in the hope they’ll
help millennial customers share their experiences with their pals.
Choose from 24 images including “suite life”, the “Welcome to
Fabulous Las Vegas” sign or a pile of multi-coloured chips.
So does this new focus spell the end for Sin City’s famous
casinos? Well, not just yet. “The casinos certainly aren’t going
to die out any time soon because there’s a lot of my generation
around, so there’s a healthy customer base for them to continue
their current models in the near future,” says Prof Rippee.
There’s also a new generation of games designers who are
reframing the gambling experience. Darion Lowenstein is chief
marketing oﬃcer of Gamblit Gaming, which operates in Las
Vegas venues including the MGM Grand, The Venetian, Caesars
Palace and Planet Hollywood. As a 30-something himself, he’s
experienced Vegas’ millennial problem ﬁrst-hand. »
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“A new kind of gaming
capitalises on the
popularity of video
games... reimagining
them for the casino”
“I used to come here before
I started working with Gamblit and
I noticed that among my friends,
most of us didn’t gamble. We were
going there for big club nights and
fun party weekends, but casinos
were never a draw. I grew up playing
video games in arcades and Super Nintendo at home, and in those
games you’re rewarded for your skill. I tend to experience a major
disconnect with slot machines because there’s no skill involved.
You just put in your money and pull a lever. It’s kind of boring.”
Gamblit oﬀers what Lowenstein describes as “a new kind of
gaming experience”, which capitalises on the popularity of skillbased games played on mobile phones and games consoles but
reimagines them for the casino ﬂoor. Stakes start from as little as
50 cents – “So you get much more entertainment for your money”
– yet players can win prizes of several thousand dollars, along with
their friends’ undying respect they reached that level.
The company recently introduced versions of Smoothie Blast, in
which players must match three or more fruits to make smoothies,
and zombie shoot-em-up Into the Dead, their take on a mobile
game launched in 2013 that has had more than 75m downloads to
date. Cut the Rope 2 – another hugely popular mobile game where
players must solve puzzles to access hundreds of levels – is set to
come to casinos later this year, along with a version of the classic
arcade game Pac-Man that Gamblit will present in partnership
with developers Bandai Namco. »
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Do Vegas
like a
millennial

1

Take your
downward dog
to new heights
(170m, to be
exact) and send
your Instagram
into overdrive by
fitting in a yoga
session on the
High Roller, the
world’s largest
observation
wheel.
caesars.com/linq/highroller

2

caesars.com, mgmgrand.com

Norwegian ﬂies to Las Vegas from Oslo, Copenhagen, Stockholm and
London. Book ﬂights, a hotel and a rental car at Norwegian.com
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theparkvegas.com/en/
restaurants/beerhaus.html

3

Wish you could
take Alexa on
holiday with you?
At the Wynn Las
Vegas, Amazon’s
voice-controlled
digital assistant
can dim the
lights or adjust
the temperature
– perfect for
hungover mornings
wynnlasvegas.com

G E T T Y IM AG E S, A KG

Lowenstein is conﬁdent their games can pay out for casinos.
“Visitor stats from the American Gaming Association show that
only about 2% of 21- to 34-year-olds actually play a slot machine
and the average age of a slot player is 58,” he explains. “We’ve done
over 8,000 surveys of our games on site and have found that the
average age of our players is 36, which is 22 years younger than
average Vegas slot player. That’s huge for a casino.”
What is certain is that the Vegas of 2028 – even the Vegas of 2018
– won’t look like the Vegas of old. “I think people will still see a city
where you see things you don’t see anywhere else in the world and
engage in activities you can’t engage in anywhere else,” predicts
Prof Rippee. “You will still have incredible fun. But 10 years
from now, casinos will just be one part of a package that includes
things like virtual reality at a scale that no one can imagine today;
artiﬁcial reality; completely integrated experiences that are
blended together and powered by artiﬁcial intelligence. My bet is
it’s going to be an even bigger blast.”

It’s never been
hard to quench
your thirst in
Sin City but it’s
only recently
that craft beer
has been on the
menu. Head to the
Beerhaus for more
than a hundred
brews and a
similar number
of beards.

