
The 10 islands that make up this fascinat-
ing country have layer upon layer of cul-
ture and untouched nature. Just six hours’ 
flying time from Europe and 90 minutes 
south of the Canary Islands, Cape Verde is 
a true jewel.
Each of the islands has its own unique 
character. Those to the west contain lus-
cious valleys, barren regions and volca-
noes, while on the eastern islands there 
are gorgeous beaches of white sand, water 
sports, resorts and a mélange of music and 
arts.
The Portuguese colonised the then unin-
habited islands in the 15th century. Their 
position in mid-ocean saw them prosper 
under the shadow of the slave trade, be-
coming a stop-off point for transatlantic 
slave ships.
Ironically, out of this harsh and melanchol-
ic part of Cape Verde’s past has risen a love 
of music and poetry among today’s popula-
tion of about 500,000.
Perhaps the islands’ greatest export is the 
singer Cesária Évora, known as the Bare-
foot Lady. Her lyrics are a constant reflec-
tion of the difficult times, but they also 
reveal the country’s hope for a better and 
brighter future. The song, Esperança Di 

The beautiful islands of Cape Verde lie scattered 
like pearls over the ocean, 500km off the coast of 
West Africa. An exotic mix of African, Brazilian and 
Portuguese influences, they are set to become a 
holiday hotspot, says Laura Beltrán Villamizar

Islands of beauty and castaway beaches
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Mar Azul (the Hope of the Blue Sea), for 
example, tells how Cape Verde has been 
guided through “storms of northern and 
southern winds”.

Unique, diverse and remote 
Cape Verde has its roots in Mediterranean, 
Brazilian and African cultures.
Humberto Santos de Brito, Minister of 
Tourism, Industry and Energy, says: “Each 
island offers a unique experience. They are 
completely different from one another and 
offer a lot in terms of activities. Our people 
are welcoming and friendly, our food and 
products are good. There are very few plac-
es in the world as unspoilt as Cape Verde. 

We want it to become a high value tourism 
destination. ”
These castaway islands gained independ-
ence from Portugal in 1975. Tourism is a 
steadily growing industry but it is still in 
its infancy: an estimated 530,000 people 
visited the country in 2012.
The miles of white, sandy beaches, Atlantic 
rollers and reliable sunshine make Cape 
Verde the perfect location for kite surfing. 
During the winter season from November 
to April, thousands of kite surfers travel to 
this exotic destination.

Music and cultural highlights 
Each February, the carnival, inspired by 
those in Brazil, takes over the islands of 
São Vicente and São Nicolau. The govern-
ment is keen on promoting Cape Verde’s 
unique musical heritage and recently 
hosted its biggest music event. Around 400 
artists from 32 countries came to the capi-
tal, Praia, last April for the Atlantic Music 
Expo.
Praia is situated on Santiago, the largest 
and most populated island in the group. It 
also plays host to the Kriol Jazz Festival, 
with its distinct Creole rhythms.

Sustainable and green tourism 
Mr de Brito says that Cape Verde is 
fighting hard to protect the unique 
wildlife and beautiful scenery of the 
country. Lessons have been learned 
from mistakes made by, for example, 
the Canary Islands where intensive 
mass-tourism has swamped the natural 
landscape in many areas.
Finding ways of combining both sus-

Cape Verde signed and ratified the In-
ternational Convention on Biodiversity 
and has passed several protection laws 
in an attempt to make Cape Verde a 
100 per cent sustainable destination. 
It is also investing in renewable energy 
that will contribute to the country’s eco-
nomic and social development without 
harming the environment. José Arman-
do Duarte, president of the Cape Verde 
Investment Promotion Authority, says: 
“Twenty per cent of the energy used 
in Cape Verde is from renewables and 
we believe we can reach 90 per cent by 
2020.”

tainable and profitable tourism has be-
come a priority if not a necessity. 
According to the Travel Foundation, an 
independent charity working with the 
travel industry to achieve sustainable 
and eco-tourism, the government “has 
shown commitment to strengthen leg-
islation that protects the environment, 
including nature and biodiversity”.

CAPE VERDE 
Gem of the Atlantic
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In Cape Verde, to
be a musician is to
be Cape Verdean
Mario Lucio,
Minister of Culture

We want to be a
sustainable tourism
destination
Humberto Santos de Brito,
Minister of Tourism, Industry & Energy
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When Cape Verde was granted independence 
in 1975, like other African countries it faced a 
difficult period to assert itself as a stable and 
sovereign state.
“In 1975, our GDP per capita was barely 200 
US dollars and the perception of the world to-
wards Cape Verde was that we would never 
be a nation,” says Cristina Duarte, Minister of 
Finance. “We have come a long way. We have 
just one secret: commitment to the country and 
a shared vision for the future.”
Cape Verde is officially a developing nation and 
compared to many other African states, it can 
be considered to have enjoyed success in sev-
eral fields. The archipelago has been a stable 
democracy since 1991, has managed to turn 
from a dry and poor region to an ambitious and 

Cape Verde is a unique success story in Africa and 
has even greater plans for investment projects and 
business opportunities, writes Edoardo De Silva

Country on the crest
of a wave

dynamic country (in 2008 it went from being a 
low-income to a middle-income country), and 
has high hopes of becoming a major hub for 
trade, business and investment.
The islands are located strategically on the At-
lantic coast of Africa and in the axis between Eu-
rope and the Americas — much of its culture and 
traditions have their roots in Brazil. As a mem-
ber of the Economic Community of West African 
States (ECOWAS), it acts as the gateway to the 
African continent from the Americas.

Since independence, the promotion of educa-
tion in the country has been a priority, in an 
atempt to develop a modern, knowledge-based 
economy. Literacy now stands at 90 per cent.
In June 2008, Cape Verde became the 153rd 
member of the World Trade Organisation and 
it is also one of the only countries in Africa to 
achieve the eight Millennium Development 
Goals set by the United Nations.
Aware that good infrastructure is vital to at-
tract foreign investment and tourism, Cape 
Verde has set about the task. Duarte says: “We 
tailored the infrastructure to serve the regional 
market. This is the way that the UK private 
sector should look at Cape Verde: as a gateway 
with direct access into Africa.”
The islands have also become a transit hub, 
with more than 40 international flights a week 
from four international airports — the island of 
Sal has one of the largest airports in the mid-
Atlantic region. The country has the highest 
security systems in Africa and has access to 
European and American air space through open 
skies agreements, attracting charter flights 
every day.
The government is planning to construct the 
largest deep-sea port in the region to accom-
modate all types of shipping. The cruising ship 
sector will be developed with the establishment 
of a cruise terminal.
As a Portuguese speaking country with a cul-
ture containing European and African ele-
ments, Cape Verde has close connections to the 
growing economy of Brazil into the Americas 
and through Portugal into Europe.
José Armano Duarte, President of the Cape 
Verde Investment Authority, believes that the 
country is well prepared to meet the challenges 
of the future.
“Cape Verde can be a very important hub in 
this part of the world, in this part of the Atlan-
tic Ocean,” he says.
“The main goal is for Cape Verde to be an ideal 

investment, transport and tourism location by 
2030. Right now the country depends substan-
tially on tourism, which represents 25 per cent 
of GDP. Now we are beginning a very important 
programme to diversify the economy so we will 
not be so dependent on tourism.”
Foreign direct investment is vital to the is-
lands. In November last year the government 
rationalized and reviewed the fiscal system 
to create more incentives for investors across 
all sectors. The country’s banking sector has 
achieved significant growth in the last decade 
and has managed to largely escape the financial 
and banking crisis.
As well as the core industries of tourism, fi-
nance, real estate and construction, the govern-
ment is also seeking investment in other areas 
such as renewable energy, fishing and fish pro-
cessing.

The shining stars remain tourism and property 
investments, however. Tourism is the lifeblood 
of Cape Verde. About 533.000 people visited the 
archipelago in 2012: the government’s target is 
eventually to achieve one million tourists an-
nually.
Other big projects are in the pipeline. Travel 
and hotel groups such as Tui AG, Riu, the Re-
sort Group, Meliã, Hilton and Viceroy Hotels 
and international property specialists Assetz 
have projects planned. Foreign direct invest-
ment projects worth a total of US$162 million 
(£104m) were approved between January and 
September last year.
José Maria Neves, the country’s Prime Minis-
ter, says: “We are aiming for a prosperous, mod-
ern, competitive Cape Verde with strong social 
cohesion.”

Q&A 
with Jorge Carlos Fonseca,
President of the Republic of Cape Verde 

Q How would you describe Cape Verde to an 
audience of international investors?

A Cape Verde is a stable country, with a con-
solidated democratic system. A very small 
economy, outdoor-oriented development 
strategy, which can be summed up in a sin-
gle phrase: full integration into the world 
economy. Since we have limited resources, we 
need to define our priorities very carefully. 
Our country welcomes foreign capital, with 
investment opportunities in tourism and sea 
industries.

Q What is the significance of tourism for the 
economy? 

A It is the main source of foreign currency 
and the most dynamic sector, which creates 
more jobs. It is the engine of the economy and 
represents about 25 per cent of GDP.

Q What is your vision for the next three to 
five years? 

A Greater autonomy through economic 
growth and investment in human resources 
and tourism. A big reduction in poverty.

Pico de fogo, the highest peak of Cape Verde, rising to 2829m

Ponta Preta, Sal - © Lukas Pitsch
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We have one secret: 
commitment to our country 
and a shared vision for the 
future of our country

Cristina Duarte,
Minister of Finance



Cape Verde enjoys a very stable political struc-
ture, with a growing economy and a tourist 
industry that continues to flourish. The 10 is-
lands that comprise Cape Verde have become 
widely recognised as the perfect destination for 
those looking for an idyllic holiday.
The Resort Group has played an important role 
in promoting the luxurious side of Cape Verde. 
The group has launched innovative and ambi-
tious projects around the isles. Their slogan: 
“Developing world-class resorts. Delivering 
first-class return”, transmits their concept of of-
fering both fantastic investment opportunities 
and rental services.
Through the creation of stunning five-star lux-
ury properties, situated right on the beach in 
one of the fastest growing tourist destinations 
in the world, investors will benefit from capital 
growth throughout the construction phase, and 
after completion will enjoy a sustained rental 
income.
To successfully manage the hotels, the Resort 
Group has linked up with global organisations 
such as Meliã International, which manages 
more than 300 resorts worldwide.
Their first development in Cape Verde is the 

A firm believer in its glamorous potential, the Resort 
Group is bringing a new chic to the archipelago,    
reports Ophelie Martin

Islands given the five-star treatment 

Meliã Tortuga Beach, a five-star, all-inclusive 
resort located on the beautiful island of Sal and 
completed in 2011.
All the luxury amenities at Tortuga Beach will 
also be found at two other resorts on Ponta Pre-
ta beach in Sal, Dunas Beach Resort & Spa, due 
to open in 12 months, and Llana Beach Hotel.
Dunas Beach will consist of 1,250 villas. All 
have been sold at extremely competitive prices, 
ranging from €185,000 (£157,000) for a two-
bedroom apartment, up to €600,000 for a four-
bedroom beachfront villa. Llana Beach Hotel, 
also under construction, will be the most exclu-
sive, offering 600 suites.
In May 2014, Cape Verde will see the opening of 

another luxurious hotel. The White Sands Ho-
tel & Spa will be the latest development from 
the Resort Group, the first of six new develop-
ments on Boa Vista island. Those forthcoming 
developments will be major projects on the 
wonderful Santa Monica beach. The concept is 
to create an Ibiza-style upmarket destination 
with its own marina.
The driving force behind these projects is Rob 
Jarrett, Chairman of the Resort PLC Group, 

The company will not rest on its laurels. The 
existing hotels are only the tip of the iceberg as 
other big projects are being planned in the next 
few years to turn Cape Verde into one of the 
trendiest and most stylish destinations.
Jarrett wants to continue to explore opportu-
nities in Cape Verde. For example Praia, the 
capital of the country situated on the island of 
Santiago, has a shortage of business hotels and 
not one five-star hotel.
“We have plans drawn and locations identified 
for a vertical structure in the centre of Praia 
for around 200 rooms with an internationally-
recognized five-star brand. And we have ambi-
tions to move along quickly with this project,” 
Jarrett says.
The luxury and quality being brought to Cape 
Verde has had a positive impact on the country 
as a whole. Its economy is essentially service-

based, with commerce, transport and tourism 
in the forefront. The resorts springing up pro-
vide a good source of employment for Cape Ver-
deans.
Meliã International, partner of the Resort 
Group, is thinking of opening a training cen-
tre, as 96 per cent of their staff will be Cape 
Verdean both in its existing and future devel-
opments.
The next five years will be pivotal for Cape 
Verde in terms of investment and develop-
ment. The government wants to realise the 
country’s potential to become a top destina-
tion for tourists and investors, and it is well 
on the way towards that goal.
The number of tourists visiting the islands 
from the UK is increasing every year. Meliã 
works with Thomson UK and other operators.
“From a European Perspective, the climate is 
fantastic with sunshine all year round, there 
are no natural disasters, the people are lovely 
and welcoming and there is great food. Cape 
Verde ticks all the boxes,” Jarrett says.
“Cape Verde is a stunning location, with a 
very exciting future as a tourist destination, 
and represents a fantastic investment oppor-
tunity.
“Nothing really competes. It just doesn’t get 
much better.”

who has combined his love of Cape Verde with 
a vision for its future.
“Santa Monica in Boa Vista is the best beach I 
have ever seen. It is incredible — almost like 
a natural bay,” Jarrett says. “There will be a 
marina at one side — there is a spit that comes 
out which will help us form part of the marina. 
It will be amazing when it’s finished.”
With his roots in the world of finance, Jarrett 
is a dynamic entrepreneur who through the 
Resort Group has become an essential inves-
tor in the country, successfully translating his 
financial expertise into the overseas property 
markets.
As he explains, the benefits of investing in 
property in Cape Verde essentially lies in the 
guaranteed 7 per cent per annum return on an 
affordable investment.
This double-sided concept combining invest-
ment and services is unique and promises to be 
a successful recipe in the long-term.
The Resort Group’s projects have the back-
ing of Cape Verde’s investment market. José 
Armando Duarte, President of the country’s 
Cape Verde Investment Authority, says: “The 
investments that have been made by the Resort 
Group are very important for Cape Verde in the 
next couple of years, and we are now giving a 
lot of attention to the UK tourism market.”

Top hotels on 
the island of Sal 
1.Meliã Tortuga 
The finest hotel in Cape Verde offers 
fantastic service on the beautiful beach 
of Ponta Preta. You will meet the gen-
eral manager and the excellent staff 
ready to offer massages and gourmet 
selections from four restaurants, a live 
DJ and Cape Verdean music on the 
beach. The whole experience is simply 
out of this world.

2.Salinas Sea Resort 
Located in a lovely fishing village on 
the Santa Maria beach, Salinas is the 
newest five-star hotel. Oasis Atlantico 
Hotels and Resorts have years of ex-
perience in hotel management in Cape 
Verde. It opens in July — be the first to 
discover it.

3.Morabeza 
The first hotel on the island. A pioneer 
of the “green” concept and perched on 
Santa Maria beach, this four-star hotel 
has 140 rooms and suites, three restau-
rants, and guarantees an unforgettable 
stay.

Ophelie Martin
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Bali Beds on Ponta Preta beach 

Pool Villas at Meliã Tortuga

Relaxing in the Spa at Meliã Tortuga Beach

Santa Monica in Boa Vista 
is the best beach I have ever 
seen. It’s incredible

Rob Jarrett,
Chairman of the Resort Group PLC

Cape Verde represents 
a fantastic investment 
opportunity

Rob Jarrett,
Chairman of the Resort Group PLC



The Resort Group is a 5-star developer offering proven
property investments in luxurious Cape Verde resorts.

Financially very secure, and established as the market leader 

in Cape Verde, our track record is unrivalled in the industry. 

We work in partnership with Meliá Hotels International, the world’s 

largest resort-operator, to ensure a world-class holiday experience 

alongside an excellent rate of return for property investors.

Our proven property investments offer: 

For more information about 5-star 
resorts  with a guaranteed return.

Contact us on 0844 770 1842 
or visit theresortgroupplc.com

Share in the success of
our world-class resorts

Developing world-class 
resorts in Cape Verde

Delivering fi rst-class
returns for investors
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