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Ter debate contines: wwho is weloore ol Neww Yook Faslion Week, and aho chowlin'y
ke e out® BY AICOLE MALICK
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loggers Scom Schuman, Garance Dard, Tommy Ton and Bryan
Carey-Yambao sat frong row ar the Dolce 8 Gabbana show in
September of 2004, cach equipped with a laptop and ready w
=" immediately document the clusive experience in Milan for their
readers. Just a few days earlier in Mew York Ciry, 13-vear-old “legir™ Tavi
Crevinson sac in the same covered row ar Marc Jacobs. This continued a
developing trend From previous scasons, with prominent fashion b!uﬂ;‘{ra
gaining increasing acocss wo major shows, Reveling in frone row afeer front
row, Fashion Husﬁtrs .l|.1|.'t|.'..|.lu.1 w have xu..'n.r.!.srl.l“:r climbed die ranks,
warmly welzomed by designers as an instantancous advertising medium
and champicned by readers as proaf that the fashion world’s dividing line
could be crossed.

Fast forward to 2013, New York Fashion Week had gomen a licle
out of hand., Crowds of aspiring fshionisas would descend for the

D)

Ti-minute shows, vving lor seats amongst buyvers, celebrities and the
infamous Anna Wintour herself, Gering in sans official invite ok jusca
dash of crearivity from the devermined guess. Some mrmed o Craigslisz,
where busg minaee dokets were sesold for hundreds — some wpwands of
S0, Maore beash individuals !III.]_'.!!.I. just arrive and atempe 1o walk their
way in, to varyving degrees of mecoos. Ochers were content co strut designer
digx ounide the wno — peacocks for the wea a.:lfphnm‘:upll.ru — and
never actually made i insade. .u:hm.lgh these atfairs ocour in a scparate
sphere fram char of the real invitess. the fashion dite isnt looking to share
the space or I!i-!'_]'.i through the sssemblage any longer. As a response w a
call for less chaos, MG Fashion, which produeces Mercodes-Bene Fashion
Week, is adding new venues but scaling back audience sizes for 2014
— notably excluding the aforementioned colchriny-stames bloggers from

invite lists

Managing hoctic schodubes & they run from show o dhow,
fashion insidors and big names are looking for a hasbe-froc VICWIng of
cach dasigners new collection, Their scating isn't a game of lack, buc a
reflection of a complicated hicrarchy., [ts a puzdle of sorts, to organize who
deserves a beteer sear: Anna Dello Ruso of Vimpwre Jupatn o Seefano Tonchi
of W a repecaeniatine from Hclsdm.‘(ia:-ﬂnun of Barmey's former New
Yordk Tivmey Fashion crieic Cathy Horyn or Bevonoé? The hosdos of viewers
miay nog have ~|ir|...l'|:|. threatenod dhe placcs of these names, but !Inlwﬂgl.n
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suddenly encroaching on cheir wrritory signaled a perceprible shif the
competiton for viewing room had become even fiercer.

Something docsnt add up, dhough, Arent these shows For the
spectacle? For che beaury of ready-to-wear and cowture and shoes? To
an extent, yes. Bur they are not for anyone and everyone. From the
perspective of the i|'||:|ui.|r}-, Fashion shows, like the collections themsclves,
are meand g0 be exclusive, IFthe clothes were meant for mass consumpiion,
they wouldnt carry such expensive price mgs. Luxury brands produce
garments for those who can afford them — why should just anyone
¢ don't
have access to purchase them? Fashion writers promote {or criticiac)
collections, and buyers selecr whar their stores will offer o shoppers in
the coming months. These privileged o view the shows, whether from
the front row or the 15", are meant @ serve as the channels o bring the

have accoss to scc the creations madded down the Wy if ¢k

fashion o the general public, Thus, to some, IMG s smply pushing back
against the increasing chaos that inhibited thar overall goal.

Where docs this leave up-and-comers® Those who aspire o join
the fashion ranks? Our own Penn snedenes who, after producing and
participating in Penn Fashion Week, with o cxporience che eal deal?
Sure, Fshion diffuses through stores and onling oudecs, but a ue "in™
the indmll:; is [ar more devirable. Is there 3 balange thar can be reached,
with corporate Exhion and the common people cnjoving hiFh.F;\h:l.m
Prescneamons in [Tt

For now, Mercedes-Benz Fashion Week i directing other inrerested
parties onling, Opdons such a3 viewing vinual shows or perusing
subsequendy published shideshows, insufhcient for the media and the
fashion dite, are the more obainable options, The focus, it scems, s
\Jhﬁ:in}" back o a mare removed bubble, scparating the fashion haves
from the have-nots. For the forcsccable fumure, Bloggers and sy
individuals have been rebogared o a kower Bashion echelon, lacking the
schectiviey the indusory secks,

Neither Liptops in the front row, nor the @llm of Fashion Weck
pre-serect soyle blogs, are likely (o be the norm in coming scasons. Buc
donit lose hope; ditism is =0 last season. As Fashion Week contnues o
evalve (a2 move o vet another new kocation is pradicied by 2018), new
opporunites may become available yet w
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